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Rationale

Hvordan undgås eller mindskes nabokonflikter og NIMBY-effekter i den lokale 
vindmølleplanlægning og i myndighedernes interesseafvejning? Hvordan sikresvindmølleplanlægning og i myndighedernes interesseafvejning? Hvordan sikres 
ligefrem et lokalt engagement i vindmølleudbygningen? Under temaet sættes 
fokus på kommunikation mellem lokale myndigheder og borgere, og der vil være 

l f i f di h d j kt d ikl f f k lli di koplæg om erfaringer fra myndigheder og projektudviklere fra forskellige nordiske 
lande. 

DONG's experience is only from offshore projectsDONG s experience is only from offshore projects,

But virtually no wind farms are being built onshore due to endless protest from 
neighbours and NGOsg

In UK Public Participation is the responsibility of the DeveloperIn UK Public Participation is the responsibility of the Developer
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In the planning phase – inform and ask of opinion from:

Statutory Consultees (must be heard), 
e.g. Natural England, Ministry of Defence, Local County Council

Non- Statutory Consultees (should be heard)Non- Statutory Consultees (should be heard), 
e.g. Royal Society for the Protection of Birds, National Federation of 
Fishermen's AssociationFishermen s Association

Other Stakeholders (could be heard)
e.g. neighbours, local NGO groups
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Public exhibitions

Some months before the exhibitions were scheduled, conducted extensive site 
visits to determine a range of conduits for publicising information about thevisits to determine a range of conduits for publicising information about the 
proposals and the accompanying public exhibition. 

Identifying the most suitable venues for the exhibition; the key newspapers y g ; y p p
serving the local area and likely outlets for both distributing information about the 
proposal and displaying posters advertising the exhibition.

Adverts were placed in a selection of local newspapers to ensure the public were 
aware of the exhibitions and to encourage them to attend. Posters were 
additionally distributed to various local businesses and organisations to raise the y g
profile of the exhibitions.

4



Info Leaflet 
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Displayed Posters

6



Displayed Posters
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Exhibition Leaflet
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Who attends wind farm exhibitions

People that are strongly for wind farms

People that are strongly against wind farms, 

or at least that particular wind farmor at least that particular wind farm

How do we know

QuestionnairesQuestionnaires
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Two examples from public exhibitions (3) 
(Walney Offshore Windfarm left and Westermost Rough Offshore Wind Farm right)( y g g )

Average number of attendants 
129

Average number of attendants : 
76:129

Strongly for wind farm: 53%

76

Strongly for wind farm: 69%

Strongly against: 4% Strongly against: 14% 
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Does people think that public exhibition is worthwhile
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Does people think that public exhibition is worthwhile

Westermost Rough Offshore Wind Farm 

81 per cent found the exhibition informative or very informative

3 per cent were unsure, and 6 per cent did not find the exhibition informative.

13



Hvad er udbyttet af udstillingerne (exhibitions)?

Udbytterigt men ressourcekrævende

Konflikter og oppiskning af stemning indgås pga. dialog ansigt til ansigt 

De positive og neutrale høres i langt højere grad end ved folkemøder

Det er muligt at give mere nuanceret og detaljeret information

Diskussioner/dialog bliver dybere og mere personlig 
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